The Economic Analysis of Ostrich Breeding Enterprises
In this study, surveying forms were prepared and these forms were sent to 81 provincial agriculture directories to be filled in Ostrich farms. In the surveying forms, information such as number of enterprises, capacity and general state of farms, production, marketing opportunities, problems and future views of enterprises was asked for which would give as a foresight about the sector. In addition, fax messages were sent to there, four and five stars hotels asking whether they use ostrich meat in their kitchens now and consider using it in the future. Replies came from the hotels showed that they don’t use ostrich meat now and don’t consider using in the future. Moreover, information about marketing ostrich meat in hypermarkets was obtained from hypermarkets in Ankara. 

