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Project Summary:  

Turkey has always been an important fruit producer with various kinds due its geographical position. There have 

been significant developments in cherry production and export lately. But there can be problems in production, 

prices and marketing due to certain reasons. This may endanger sustainability and competitive capacity of the 

producers in the region and also the region itself. The aim of the research is to demonstrate the competitiveness 

of the cherry sector of Turkey. In order to demonstrate competitiveness, trade measures, cost-effectiveness 

measures and effectiveness measures will be used. The current comparative advantage (Revealed Comparative 

Advantage, RCA) against the world and the EU of cherry production sector in Turkey. Producer costs, producers' 

prices, world prices, and price variances major competitor countries' producer costs will be used in the cost-profit 

measure. Besides the latest developments in cherry production will be evaluated based on farmer surveys in the 

city, which is important for cherry production and exportation in Turkey. The vulnerabilities and sensitivities of 

farmers will be examined to technological development, climate change and changes in economic conditions in 

recent years. And SWOT analysis will be used for the planning and strategy making process to improve cherry 

sector in the region. In this context, solutions that will increase the competitive power of the sector will be 

recommended by interview with the producers involved in the marketing channel, middlemans and exporters. 
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